Part 3 for the Visionary Award: Complete 12 stages of the Take Action Process.
Take Action Planning Chart
A LIFE-LONG TOOL FOR THINKING THROUGH ANY PROJECT

	Take Action Stages 
	
	Tips
	
	Tools
	
	Page
	
	Log It!

	You can use these for any Take Action Project
	
	What would make life better for girls?
	
	These tools are included in this journey to help guide you.
	
	 
	
	For Visionary Award, fill in your steps as they are completed.

	
	
	
	
	
	
	
	
	
	

	1.
	What are the issues?
	
	Brainstorm needs/ issues/ problems that concern you.  Research!
	
	• Surveys
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	2.
	Which issue are you choosing?
	
	What do you think really needs to change?  Make a group decision if you're working with a team.
	
	• Community
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	3.
	What are possible solutions?
	
	Brainstorm ideas for your Take Action Project.
	
	• ID issue
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	4.
	Which solution are you choosing?
	
	Based on your time, resources, and desired impact, define your project and write your goal.
	
	• Take Action
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	5. 
	How will you know when you've succeeded?
	
	Create your goals and evaluation criteria.  How will you measure success?
	
	• Vision
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	6. 
	Set up a time line or calendar.
	
	What tasks need to be completed?  By whom?  By when?
	
	• Time line
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	Take Action Stages 
	
	Tips
	
	Tools
	
	Page
	
	Log It!

	You can use these for any Take Action Project
	
	What would make life better for girls?
	
	These tools are included in this journey to help guide you.
	
	 
	
	For Visionary Award, fill in your steps as they are completed.

	
	
	
	
	
	
	
	
	
	

	7.
	What resources will you need?
	
	Info?  Skills?  Things?  People power?
	
	• Community 
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	• Confidence
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	8.
	Who can help?
	
	With whom in your community can you partner?  How can you network?
	
	• Community
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	9.
	Who will do what?
	
	Distribute tasks and responsibilities if you're working on a team.
	
	• Teamwork
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	10.
	Do!
	
	Implement your action plan.
	
	• Voice
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	• Publicity
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	11.
	Evaluate!
	
	Did you fulfill your goals?
	
	• Evaluation
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	12.
	Reflect and celebrate!
	
	Thank your supporters and share your legacy.
	
	• Appreciation
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	• Reflection
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Brainstorm
Identify an issue in your community
What action can you take to bring the world closer to your vision of GIRLtopia?  Consider an idea from your art project or choose something new on which to take action.

Use news stories, surveys, and interviews to find out what your community needs are.

About which issues are you most passionate? Write them here.

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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On which of these issues do you want to focus? Write them here.
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Which issue do you to choose for your Take Action Project?  Write it in the center circle below.

What are possible solutions?  Write them in the outer circles below.
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research
\ri•SRCH\ verb: to collect information about a particular subject


finding information
Here are some questions to guide your research on an issue:

· Who is affected?  Directly?  Indirectly?  (age and/or ethnic group, community/neighborhood)

· How are people affected?  (Are rights being violet?  Is quality of life impacted?  Do some people benefit from the situation?  Who and how?)

· Why are people affected?  (What is the underlying cause of the issue?  What factors play a part in this issue?  Is one group affected more than others?  Why?)

· What solutions or actions have already been tried or suggested?

· What solution or action might be most effective?

· Who is in a position to bring about change?

· Who or what stands in the way of change?
research

Finding and Assessing Information
The world is filled with information, and much of it is readily available – especially on the Internet.  The key is to find information that is reliable.  Start with:

· Printed material in newspapers, books, magazines, and journals

· Web sites of nongovernmental organizations, schools and universities, governments, corporations, and local businesses

· Other media, including news broadcasts, documentaries, dramatizations, movies, and videos

As you research, keep in mind that not all information is created equal.  In other words, not all information is reliable.  Cross-check facts and conclusions, especially controversial ones.  Consult multiple sources.  To assess the reliability of a source, ask these questions:

· Who is financing or supporting this source?

· What are the qualifications of the writer(s)?

· At whom is the information aimed?

· Do the authors and sponsors have any interests/goals/beliefs that might influence the way they present information?

· Where did the authors get their facts?  Do they cite sources?  Are these sources reliable?

· Is the information up-to-date?

When doing research online, these questions are particularly important, because anyone can start a web page.

Be Wary of Statistics

Statistics often sound convincing, but their reliability must be verified.  Check the reputation of the source.  Look for a description of how and from whom the statistics were collected.  

To shed light on a local issue, you may want to collect your own statistics.  See “survey” on the next page.

survey
\ SeR•vā’\ noun: a sampling or examination of facts, figures, or opinions

What do girls in your community think an ideal world would be?  What are their concerns and needs?  There’s only one way to find out: ask!  Surveys can provide firsthand information on how an issue affects your community, and they give you insight into what girls think.  Surveys also allow you to identify potential supporters.

To CREATE a survey, identify the information you need and then 
develop a questionnaire that will collect it efficiently.  Follow these tips:
· Keep your questionnaire short and simple.

· Each question should target only one issue and be as clear and specific as possible.

· Three basic types of questions are:

· Rating questions (on a scale of 1 – 5, smiley and frown faces, strongly agree/disagree)

· Yes/no/explain questions

· Open-ended questions

· Set up your survey so people can easily mark their answers from multiple options; this also makes it easy to analyze the results.  (See sample survey on next page.)

· Include basic questions about the respondent (age group, school year); this will also help you analyze the results (See sample survey on next page.)

· Avoid “leading questions” or questions that seem to invite a particular answer, such as “Do you think safety is important?”

· Do not collect any information that can identify the respondents.  Let respondents know that their answers will remain anonymous.
Surveys can be conducted in person, or by phone, mail, or e-mail.  For all methods, follow these tips:

· Always be polite.  If someone does not want to participate, respect her wishes.

· Consult teachers and caregivers about safety.  If collecting data in person, work in pairs.

· Explain what the survey is for: “A project by Girl Scouts in your area on ___.”

· Do not express your own opinion about any of the questions.

survey
To ANALYZE the data, follow these tips:

· Add the totals for each multiple-choice answer and organize them in a table.
· Work out what percentage each total represents (divide the total by the number of people who responded to the question and then multiply by 100).
· Write a summary report.  Include the table.  Highlight significant results.  Draw conclusions.  Include where and how you collected the information, who the respondents were (age, community), and how many took part.  Include a copy of your survey in your report.  Send your report to local media with a cover letter explaining the purpose of your survey (see “publicity” page that comes later).
sample survey

The Girl-Friendly Community Survey

Our group, Girl Scout Team No. 1234, is conducting a survey about what our community needs to make it more girl-friendly.  Please take a few moments to answer the questions below.  This information will help our campaign to make our community a safer and more empowering place for girls.  All information will remain anonymous.  Thank you for taking part in our survey.

Please, circle the answers you choose clearly or clearly write in your own responses.

1.  What is your age?
under 10
1 0 – 13
14 – 16

17 – 19

over 19

2.  In what community do you live?
West Side
East Side
South Side
North Side

3.  Do you think your community is safe for girls?
Yes
No

4.  Which do you think would make your community safer for girls?

     More police

More streetlights

More after-school programs

     Other (please, explain) ______________________________________________

5.  Read this statement: Girls in my neighborhood would be really interested in more arts 

     programs.  Do you:

     a.   strongly agree
b.   agree

c.   disagree
 
d.   strongly disagree

6.  [Your question here:] _________________________________________________

7.  [Your question here:] _________________________________________________

8.  If you could create one new program for girls in your community, what would it be?

___________________________________________________________________

9.  Would you be interested in supporting our campaign to get more arts programs for girls 

     in your neighborhood?
Yes
No
interview
\ in•ter•VYÜ\ noun: a meeting of which information is obtained
Interviews can provide deeper and more detailed information than a survey.  Personal testimony gathered in an interview can also be a powerful force for change.

How to Conduct an Interview:

· Determine your purpose.  Ask yourself: How can I use personal testimony to 

accomplish my goals?
· Do some research before the interview to establish your knowledge base (see 

previous research pages)

· Select interviewees.  Ask yourself:  Who has the information I need?  Who will provide it?
· Contact interviewees to determine their availability and any special needs.
· In selecting a location, consider situational constraints (a noisy room makes interviewing difficult).
· Prepare your questions in advance.  Order them logically.  Start with easy questions (the person’s age, community).  Group questions on the same topic.  Use words the interviewee will understand. Be specific.  Avoid words that might offend.

Test your questions on members of your group before conducting the interview.

· On interview day, arrive on time and dress appropriately.
· Explain your purpose, and make clear that the interview will be anonymous.
· To record the interview, ask the person’s permission.  But don’t rely on the 

recording.  Take thorough notes.  Use the recording only for clarification.

How to Get the Most Out of an Interview:

A good interviewer is skilled in listening and encouraging people to talk.  Here are some tips:

· Remain quiet and let the person talk; encourage the person: “I see; tell me more.”

· Probe:
― For depth of content: “Could you explain that process to me?”

― To increase clarity: “Could you explain what you mean when you call the 

    situation ‘shameful’?”

― For a reaction: “A recent editorial in a local newspaper called the situation 

    ‘under control.’  Do you agree?  Could you explain?”

· Keep the interview on track: “Let’s return to what you said earlier about ___” or “Tell me more about ___.”
· Ask summary questions: “If I understand you correctly, you are saying that ___.”

· Fact check as you interview: “Is your sister 11 or 12?”  Did that happen this year or last year?”

· Ask hypothetical questions: “If you could change one think in your community, what would it be?”

· End by asking: “is there anything else you would like to add?”  “Is there anything I didn’t ask that you hoped I would?”

mapping
\ MA•ping\ noun: a dynamic way of assessing a community’s resources

Community mapping is a way of highlighting a community’s assets – the people, things, services, organizations, and businesses that exist in a given area.  A leader assesses community resources in order to (1) identify community needs and (2) identify assets that might support her project.

Support from community assets can come in various forms:

· Sponsors (people/organizations that allow you to use their name to lend authority to your project in order to gain additional support)
· Information (data already collected on a local issue; access to archives)

· Networking I(relationships and connections to additional individuals, groups, organizations)

· Materials (use of video cameras, computer access, printing)

· Space (meeting/rehearsal space for events, press conferences)

· Services (video editing, photocopying)

· Skills (shooting/editing videotape, publicity)

· Personnel (camera person, reporters, other)

· Publicity (putting out the word about your project)

Be sure to get outside to map your community.  As Juliette Gordon Low said, “sun and air are life-giving.”

To start your community mapping, answer the questions below.  Then go to the community mapping chart on the next page.

· What nonprofit organizations in your area work on issues related to your project?

· What individuals have skills, knowledge, tools, or resources that you need?

· What businesses might be interested in sponsoring or supporting your project?

· If colleges or universities are in your area, which departments might you contact for support?

· What media outlets (newspaper, television and radio stations) are in your area?

· What faith organizations?  Student organizations?  Parent organizations?  Senior citizens’ groups?

· What civic organizations and government bodies might support your project?
Fill in the chart below to map your community’s assets and deficits.









Did You Know? Women were pioneers in community mapping.  In the 1890s, community activist Jane Addams decided to map community assets and deficits in Chicago’s immigrant neighborhoods.  She used this information to gain support for Hull House, a settlement house she founded to provide services and resources for newly arrived immigrants.  Hull House became a national model of a one-stop community center offering everything from job training to a place for neighbors to gather.
Write Your Take Action Statement

Your statement:

· Expresses your vision for girls in your own words

· Explains the community issues you have identified and the plan of action you intend to take

· Motivates others to get involved

Use the sentence starters below to write your Take Action statement – and your vision – as you r project progresses.  Use your statement as an evaluation tool when your project is complete.

My project focuses on these community issues:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

My project involves this realistic plan of action:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

My project goals are:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

The impact of this project will be:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

This project could be sustainable if:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

I’ll know I have succeeded because:

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

I found this inspirational quote to keep me motivated along the way:
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
public speaking
\ pŭ•blik SPĒ•king\ noun: the act, art, or process of making effective speeches before an audience
Speaking up for what you believe is an important leadership skill.  Whether you want to address a town meeting, meet someone face-to-face, or give a presentation at school, these tips will guide you to become an effective advocate:

Be prepared.  Know your subject.  Jot down notes.  Organize your points and be able to back them up (with personal anecdotes, statistics, current events).

Know your audience and make it clear how your project relates to them.  Are you speaking to peers?  Professionals?  With peers, you might use slang, but not with professionals.

Practice.  Ask friends or family to be your audience.  Run through your speech several times.  Get feedback and then try again.  Make adjustments until you’re comfortable and in control of your material.  Practice as often as possible – even at the breakfast table.

Use body language effectively.  Gesture to make a point, but avoid constant fiddling or shifting.  If you can, videotape yourself and review the tape to refine your body language.

Stay relaxed.  Easier said than done?  Try this technique before speaking: Shake our your body and warm up your voice by dancing to or singing a favorite song.

Speak clearly.  Don’t rush.  Look at your audience.  Don’t bury your face in your notes.  If you make a mistake, just take a breath and keep going.  It’s OK to let your humanity show.  After all, your audience is human, too.

Be confident.  Stay focused on what your project means to you and how much you want others to support it.

Be a good listener. Train yourself to listen carefully to people’s comments or questions.
Be enthusiastic!  Let people feel your excitement.  Positive energy is a magnet!

publicity
\ pŭ•BLI•sŭ•tē\ noun: information disseminated through various media to attract public notice

Publicity is critical for increasing awareness about your cause.  To conduct a successful publicity campaign, communicate the who, what, when, where, why, and how:
Posters:  Model your design on magazine or billboard campaigns you find effective.  See if you can find a community resource to donate production or copying services.  Get permission to hang your posters anywhere your target audience will see them (schools, shops, supermarkets, libraries).

Fliers/Fact Sheets are a great way to get the word out.  use the back of fliers to list relevant facts – clearly and in bulleted form, with sources.  Get permission to distribute your fliers in schools, shops, pools, supermarkets, libraries.
E-campaign:  Create an electronic flier with a catchy graphic or photo and fast facts about your project.  Write a short, explanatory cover note (Dear Friends and Family: This is a project on which I’ve been working for several months . . .”). Ask those on your mailing  list to post your flier or forward it to others.  Write an eye-catching title in the Subject line (Girls Take Back the Streets: Join Us!).  Before you hit the Send button, spell-check everything and verify all details (date, time, place).
60-second pitch:  Put together a short, pity story that grabs the listener’s attention and gets your point across.  Include all the main facts, plus an interesting anecdote.  Rehearse it until you can recite it enthusiastically at any time to anyone.

The Media:  To get out the word to TV, radio, newspapers/news sites, and magazines, write a news release (see sample release on next page).  Get the names of the most appropriate editors or reporters to receive your release.  Check the deadlines (sometimes several weeks in advance) for listing local events on community calendars, and get your news release in on time.  Reach out to college TV and radio stations, too.

Taking Action with Publicity:  For her Girl Scout Gold Award project, Tamaron, 17, decided to help the Chinatown community of Oakland, California, by promoting hepatitis B awareness.  Tamaron, who is fluent in Chinese and interested in medicine, created an informative brochure and passed out more than 400 copies.  She also promoted free hepatitis B screenings at a local lab.  About 150 people signed up  - and they brought their families and friends to sing up, too.  Tamaron calls it the “chain reaction of knowledge.”  And the chain continues: The brochure is still circulating in the community.
Sample News Release
When writing your news release, be sure to include the who, what, when, where, why, and how.  And, be sure all lines of the text are double-spaced.
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appreciation
\ ŭ•prē•shē•Ā•shŭn\ noun: an expression of admiration, approval, or gratitude
Acknowledge Your Supporters

List the relevant information for everyone who supported you.  Don’t forget those who offered encouragement and moral support or provided snacks or advice.  Use the list to send out thank-you letters (see sample).

People Who Helped

What They Did

Address

Phone/Email. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
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Sample Thank-You Letter

Girl Scout Troop No. 1234

4321 Southside Dr.

Anytown, VA   00000

Jennifer Lewis

Director, Women’s Studies Program

Springfield Community College

6767 Winston St.

Springfield, VA   30045

(000) 000-0000

April 21, 2008

Dear Ms. Lewis:

I am writing to thank you for helping our Girl Scout Group No. 1234 complete our Take Action Project to make our safer place for girls.  Thanks to you, we connected with some students at the Community College who worked with us to videotape our event.  In addition, you pointed us to several other important resources, including the Girl Filmmakers Web site. 

We are sorry that you were unable to attend our “Girls Take Back the Streets” event, but we are sending you a copy of our DVD for your viewing pleasure.

We appreciate your time and consideration on our behalf.

From all of us, thank you again,

Ayisha Thompson

Ayisha Thompson

Coordinator, Take-Action Outreach

GIRLtopia Team, Troop No. 1234

evaluation
\ i•val•yŭ•WĀ•shŭn\ noun: the act of finding the value or worth of something

Evaluating a project lets you measure the impact of your efforts, learn from your experience, and celebrate your success.  Use the following checklist and questions to evaluate your Take Action Project.  If you were on your own for the entire project consider the “we/our” as “I/my.”

Checklist
  1.
Did we do the necessary research?

[yes]
[no]

  2.
Did we complete our project planning on time? 
[yes]
[no]

  3.
Were we successful in getting community support? 
[yes]
[no]

  4.
Did we anticipate all the problems we faced? 
[yes]
[no]

  5.
Was our publicity campaign successful? 
[yes]
[no]

  6.
How did people attended our event? . . . . . . . . . . . 

  7.
Did we stay within our budget? 
[yes]
[no]

  8.
Did we fulfill our goals? 
[yes]
[no]

  9.
Did all team members make significant contributions? 
[yes]
[no]

10.  
Did we send thank-you letters to our supporters? 
[yes]
[no]

Follow-Up Questions
· What did we do well?
· What could we have done better?
· What obstacles did we face?
· What obstacles got in the way of fulfilling our responsibilities?
· How could we improve our trouble-shooting skills?
· How could we improve our publicity efforts?
· How could we get more people to attend?
· What was our budget?
· How much did we spend?
· Are there people with whom we’d like to partner in the future?
· What should we remember for next time?
· Did we make an impact?
· Will the impact be sustainable in some way?
· Is there anyone we still need to thank?
reflection
\ ri•FLEK•shŭn\ noun: to express a thought or opinion resulting from contemplation

Take time out to contemplate your entire GIRLtopia experience 0- as a group and personally.

Check the statements that apply to your experience with the group:

_______
My effort made a difference to the whole group.
Yes/No

_______
I enjoyed working together with the group.
Yes/No

_______
I complimented or gave another girl positive feedback.
Yes/No

_______
We all shared the same goal.
Yes/No

_______
They couldn’t have done it without me.

Yes/No

Our experiences/activies:

_______
were fun

_______
were interesting
_______
were meaningful
_______
felt like school
_______
made sense to me
_______
can relate to my life

Circle one statement that describes your group experience:

· We couldn’t have done it without one another.
· We tried to be only with people we like.
· It was every girl for herself.
Now reflect in your own words:
What skills and/or talents did you use and personally contribute to the project? 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
What was one of the most meaningful things you learned on this journey?

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
What qualities, skills, values, or talents did you acquire along the way?

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
If you could give yourself one piece of advice for becoming the “ideal” you, what would it be?

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

“Vision without action is merely a dream.  

Action without vision just passes the time.  

  Vision with action can change the world.”

-Joel Barker, futurist, filmmaker, and author.

from “The Power of Vision”

ARE YOU A VISIONARY?

Take a look at your visionary list on page 17 (part 1) of your book.  Of the Top 10 qualities, skills, values, or talents you identified, which apply to your personal experience on this GIRLtopia journey?
celebrate
\ SĔ•lŭ•brāt’\ verb: to praise widely, make known publicly, proclaim
Congratulations!

You’ve completed your journey!
You learned about the state of the world for girls, 
you discovered YOUtopia, you made connections 
along the way to GIRLtopia, and you worked 
to bring the world closer to your ideal vision.

How has this experience changed you?

If you had one more wish for 
expanding your GIRLtopia vision 
around the globe, what would it be?

Now, take time to celebrate.  
Gather your friends and family, and take a 
moment to share your accomplishments – and your vision 
of how much better the world can be – for all girls.

JOURNEY COMPLETED


Signature
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My Take Action Project issue is:





Possible solution #1





Possible solution #2








Possible solution #3








Possible solution #4








INTERVIEWS


(see interview page)








EXISTING INFORMATION


(printed material, Web sites, other media)                    (see next research page)








SURVEYS


(see survey page)








Local, Regional, State Government bodies


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .








Student Organizations


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .








Educational Institutions


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





Individuals


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





Take Action Project: Issue/Focus


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





Civic Organizations
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Parent Organizations
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Faith Organizations


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .








The Media


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





Organizations (Nonprofits)


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





Businesses


. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .





FOR IMMEDIATE RELEASE						             FOR MORE INFORMATION, CONTACT:


[date]									[name, phone, e-mail]





Girl Scouts Announce Findings of community Safety Survey,





Present “We’re all in This Together” Teen Safety Fair





Join your local Girl Scouts for a “We’re All in This Together” Teen Safety Fair on Saturday, April 2, from 2 to 4 p.m. at the Tompkins Square Public library on Tompkins Street and Maplewood Avenues.  The fair will offer teens a variety of options for staying safe and having fun during after-school hours.





The fair tops off a three-month project about teen safety in the streets of our community that the (your group’s name) group created and carried out.  The girls will be presenting the findings from a study they conducted that shows teens are at risk on our streets before and after school hours.  In particular, they found that many students face dangerous situations (peer confrontations) on their way to and from public transportation.





At the fair, teens will have an opportunity to sign u for a new service, started by this team of intrepid Girl Scouts, which pairs older students with younger one to accompany them to and from drop-off points, before and after school.  Many local organizations supported this effort, which led the girls to organize the “We’re All in This Together” Teen Safety Fair.





Teens can also find out about a variety of organizations that offer exciting after-school programs.  The (a local school or organization) will be giving demonstrations.  Students from the (a local school or organizations) will perform.  Teens can sign up for these and other after-school programs and learn about scholarship opportunities.  Also, Teen Health Yes!, a project of the local hospital, will offer free fitness counseling.





For their work in promoting teen safety in their community, the girls of [name here] have earned their Girl Scout Senior Visionary Awards.  “These girls have shown the true qualities of Girl Scout leadership: courage, confidence, and character,” says [your council name here] girl Scout Council CEO [name here].





Please, join the girls in their fight for teen safety on the streets of our communities at the “We’re All in This Together” Teen Safety Fair.
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